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HOW DOES YOUR GARDEN GROW?
BY LAURABYRNES, APR

This year, we've talked about “growth” in its many forms: growth in numbers, growth in strength,
growth in abilities. At its root is the growth we experience as public relations professionals and
members of our association and this chapter when strive to grow toward the bright promise of
something outside of the norm — whether that is the promise of leadership, community service or
taking time to do one small thing that can make a big difference. Think of it as Miracle Gro® for
your PR soul.

Most plants do okay, given the right amount of water and sunshine. But oh the juiced-up version
is a show-stopper! Side by side, well, there’s really no comparison. We've got our own Miracle
Gro® that can help you really sprout, and it comes in the form of opportunity.

This month, our Past President Ryan Gerds, APR, is assembling a nomination committee to put
together the slate of officers for next year. You will soon be asked to submit an interest inventory to
indicate whether you are willing to take on a leadership role in our chapter. As a member of the
leadership team, you will hone your leadership skills, gain experience, build confidence and boost
your professional reputation.

Cont'd on page 7
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May 20
Professional Development Lunch
Hilton-Ocala at 11:30 a.m.

May 20
Golden Image Deadline

June 14
ACES—Power of One, Ask a PR Pro Workshop

June 17
Communicator of the Year Awards
Hilton—Ocala at 11:30 a.m.
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FPRA STATE PRESIDENT TO SPEAK AT MAY LUNCHEON

The Ocala Chapter is honored to welcome the FPRA State President, Jennifer Moss, APR,
CPRA, as our guest speaker for this month’s professional development session, May 20. Moss
will discuss the planning process for special events in her presentation, The Art of PR Planning.
Planning is essential to the success of PR activities and can help maximize your chances of
building a plan that will take you where you need to go. A plan is your guidebook, your organiza-
tional roadmap, the path you follow from inception to evaluation of public relations plans and pro-
jects.

Jennifer Moss, APR, CPRC, currently works as communications director for the Silverstein In-
stitute, a world leader in the research and treatment of ear, nose and throat disorders, and as
executive director for the institute’s non-profit Ear Research Foundation. She is responsible for
the institute’s public relations, marketing and communications, as well as the daily operations of
the foundation.

Moss has more than 16 years experience with healthcare public relations, communications and marketing experience, includ-
ing work in internal and external communications. She has worked in the for-profit and non-profit sectors, including two large
hospital systems, a skilled nursing facility and a private physician practice.

An FPRA member since 1998, she served as Central West Coast Chapter president in 2003 -- earning president’s awards for
leadership development and accreditation. She also has served as the chapter’s special programs director, treasurer and Image
Awards chair. Moss was named Central West Coast Chapter Member of the Year in 2003 and received the chapter’s 2008 Gin-
nie Duffy-Troyer Professionalism Award.

At the state level, she has served on the FPRA Executive Committee in the positions of vice president of professional devel-
opment, annual conference, public relations, membership and finance, and as president-elect.

Moss has a bachelor’s degree in communications from East Carolina University. In 1994, she moved from her home state of
Maryland to Sarasota, where she currently lives with her children Brianna and Tyler.
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ADDING TOOLS TO YOUR TOOLBOX AMANDA CEBULA

The Annual Toolkit for Success Seminar is set for Friday, July 15. Your FPRA Ocala
Chapter provides this program to enhance your PR skills beyond the monthly profes-
sional development sessions. Toolkit allows members to really dig into your toolbox
and evaluate what tools you already have, how you can use them better, and what
tools you still need to acquire.

Programs Director, Amanda Cebula, has put together a committee that is working
hard to make this event exactly what you need in your toolbox. So far, the guest
speaker line-up includes Mike Griffin, Vice President of Communications for Walt Dis-
ney World; Rob Castellucci, Co-Founder and Director of Sales for RoomBug; and Ken
Knorr, Founder and CEO of That Company!

To get involved or help organize the Toolkit Seminar, contact Amanda Cebula at
amandacebula01@webster.edu.
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MEMBER PROFILE
Kathy Morse

Above: Kathy and her daughter, Rebecca,
who graduated this month from FSU,
Summa Cum Laude, from the School of
Communication and Information, top
Public Relations student.

Kathy Morse
'#'$ & 1" New York City, N.Y.
(" y"$*+ 4. %)%/ Com-
munication development and distribution
0" /1 ) Chance to make
this world a better place to look at through
image manipulation (only kidding-but not
really.)
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worker was membership chair.
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4 On and off about six years
(originally from Nature Coast Chapter).
01" /1 )Y Professional
development luncheons
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fashion photographer in NYC for nine
years and a rodeo clown for about two
weeks in Colorado.
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GROWING YOUR FPRA MEMBERSHIP

STEP 8: PEST CONTROL
BY PEVEETA PERSAUD

You may be thinking since we’re approaching the
end of our Chapter year, your membership involvement
opportunities are dwindling. But, it's quite the opposite actually!

The Ocala Chapter is working on several projects that you could help plan, par-
ticipate in or both. The chapter’s annual ER for PR community service project
and annual Toolkit Seminar are a couple of examples.

Since you pruned your membership plant last month, the involvement opportu-
nities should be easier to recognize. You just have to maintain your member-
ship’s health by keeping away unwanted pests that may be unknowingly injuring
what you've worked so hard to plant, water, fertilize and prune all year.

If you're not familiar with our community service project for local non-profits or
haven't attended a Toolkit Seminar in the past, there couldn’t be a better time to
stretch those roots and get involved. Push any uncertainty aside and take full
advantage of your FPRA membership. There’s still time to reclaim your member-
ship plant before those “pests” overcome it.
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The FPRA Gainesville
Chapter recently
hosted “Quiz for a
Cause’, a trivia night
! fundraiser to benefit
X the FPRE. The Ocala
= Chapter put a table

= Vo together and dubbed
oo TR themselves “Digging
for Answers” with a gardening theme to support our chapter s 30 Years and
Growing theme this year. We came in fourth place and had a ton of fun for a
great cause.
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ACES LUNCHEON ARE YOU UP TO CODE?
BY TONI JAMES, APR

This is the first in a series
of ethical questions cre-
ated by chapter member
Toni James, APR. Those
who submit the correct
answer will be recognized
at the next chapter meet-
ing and will be entered in a
drawing in September for a
Mystery Prize! Reply to tonijames@cox.net.

ETHICAL PR: SCENARIO 1

A company which manufactured components of children’s
toys discovered that one of the parts could easily be broken
by a small child and cause serious cuts. However, it was
competing with other suppliers for a contract with the com-
pany who completed and sold the toy. The awarding of the

: v contract to them could be the solution to serious cash flow
During the last ACES session, Professor Ann Christiano problems they had been experiencing. They chose to with-
(above right) from the University of Florida gave her presenta- | hold this information and instructed their public relations staff
tion on “What PR students are being taught today.” About 10 | to deny any knowledge of the problem if asked. The public
professionals attending the session held at Munroe Regional relations staff anticipated their positions would be cut if the
Medical Center. contract didn’t go through.

ACES sessions are held for Ocala FPRA for members who
have 10 years experience in the communications field or have | Which item or items in the FPRA Code of Ethics would apply
served as chapter president. For more info on ACES, contact | here? Why?

Ryan Gerds, APR, at ryangerds@mrhs.org.

You might want to re-acquaint yourself with the Code at
http://www.fpra.org/Prospective_Members/

Ce feﬁrating ,/’Zl'p’}" i[ Code_of_Ethics.aspx.
Member Anniversaries NOW IS YOUR CHANCE!

* * * Ryan Gerds, APR, Tina Banner, APR, Toni James, APR,

Barbara Word—6 years and Lisa Varner, APR, have formed a nominating committee
that is putting together a slate of officers for the 2011-2012
Donna Lee—6 years FPRA Ocala board. They will submit the slate for board ap-

proval on Monday, May 23. If you are interested in a leader-

Ryan geydg’ APR—6 years ship role, please let a committee member know.
Serving as a board member is a great way to extend your

Nancy 5]9 ie tﬁ— 1 ye ar reach in the PR field and in for FPRA chapter!
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ANNUAL CONFERENCE BY LAURABYRNES, APR

Does this sound familiar? Your client, boss or colleague comes to you and says ‘I need XYZ.”
Of course, you'll need something as well, such as details about intended audience, objectives, W
budget — you know, the information to justify the expense and make sure your get the desired -a AL
return on investment. Seems like a no-brainer, right? Then why would we expect it to be any dif- —
ferent when we ask for something, such as attending FPRA’s annual conference, PR 2011: the m L
Evolution of Public Relations? i A1

Before you make the request, take the time to answer the “What's in it for me?” questionyour  The Evolution of
organization may rightfully ask. After all, despite the incredible cost-savings of FPRA'’s annual PURBLIC RELATIONS
conference — the most competitive registration fee you'll find, four-star hotel at a three-star rate,
most meals included — professional conferences can be viewed as expendable, especially during dire economic times.
You need to give your organization a solid return on investment. When you propose the annual conference for approval, don’t
focus on how much you want to go; focus on what you will specifically bring back to the organization as payback for the invest-
ment.

PR 2011: The Evolution of Public Relations takes place Aug. 7-10 at the Naples Grande Resort. You may register NOW and
lock in the early bird rate of $595, a savings for members of $205 (after July 20, the fee for members is $675 and $825 for non-
members). The full registration fee covers all general sessions, choice of breakout sessions and all food functions, other than the
FPRE fundraiser.

The four days of annual conference will be the most cost-effective professional development choice you have all year. You will
experience a full year of benefits in the form of new and greater knowledge that you can apply directly to your job. To help you, we
are putting together a Conference Attendance ROI Toolkit. It will include worksheets to help you understand and quantify confer-
ence expenses and savings as well the tangible benefits of participation, a template of a post-conference report and customizable
manager’s letter. Stay tuned!

In the meantime, here are some tips to help you get employer support for attending FPRA’s annual conference:

o  Offer to prepare and deliver a short presentation and Q&A to your colleagues to share what you learned. That way
others from your organization will get the benefits of your attendance, too.

e  Share speaker handouts with your colleagues. As an attendee, you have unlimited access to materials posted by

speakers as well as a take home flash drive.

Explain what you plan to get out of attending and how that will benefit your work, organization/clients.

Be ready with a plan that shows who will cover for you while you are attending the conference.

Offer to carpool and/or share a room to reduce expenses.

Apply for a Chapter or State Scholarship

2011 COMMUNICATOR OF THE YEAR AWARDS

Nominations are still being accepted for the FPRA/Ocala Chapter’s seventh annual “Communicator of the Year” Awards. Appli-
cations are available at www.fpraocala.org. Submission deadline is 5 p.m. on Friday, May 20. Nominees need not be members of
FPRA. Candidates may include journalists, educators and professionals from allied fields, such as advertising and marketing.
Awards will be presented to both an individual in the communications field and to an institution and/or media outlet. Winners will
be recognized at the chapter’s professional development luncheon on June 17. As added-value to FPRA/Ocala members, the
Communicators of the Year will discuss their award-winning efforts. For more information on nominee criteria, visit our website at
www.fpraocala.org.
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IMAGE AWARDS REPLAY

The FPRA Ocala Mid-Florida Image Awards was the
game of the season. From the decorations to the food,
our Image committee certainly organized a home run.
Guests could smell the aroma of popcorn as they en-
tered the stadium (CF Webber Center), tables were
adorned with vases full of the outfield (grass, sand and
a baseball), and the lunch items were everything you'd
find at the home team’s concession stand.

After we heard from our guest speaker, Tampa Bay
Rays’ Director of Marketing and Community Rela-
tions, Tom Hoof, fans chanted “Take me out to the
ball game” for the seventh inning stretch. Score
cards were provided to take notes as we cheered
on our team players.

MVPs Ryan Gerds, APR, and Dan O’Connor of
Munroe Regional Medical Center, took the Grand
All Image for their VIP Patient as well as an Image
and Judge’s Award. Gerds, the chapter’'s immedi-
ate past president, also received an Award of Dis-
tinction along with Mike Robertson for Munroe’s
Orthopedics.

Hospice of Marion County, Lila Ivey and Jennifer
Rogers took home a Grand Image Award as well as
an Image Award and Judge's Award for their Direct
Marion Appeal. Marion County Fire Rescue's Pev-
eeta Persaud, Miranda Iglesias, Chief Walker and
Maggie won a Grand Image Award as well as an
Image Award and Judge's Award for their Maggie’s
“Get Down. Get Out. Get On the Phone.” Video PSA
Campaign.

A complete list of award winners can be found on
fpraocala.org or on the Ocala Chapter's Facebook

page.
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**Attention Image submitters: The deadline
for Golden Image is May 20. Visit fpra.org for more information
on Golden Image entry submission.
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President’'s Message Cont'd From Page 1

Plus the organizational and motivational skills you gain can improve and en-
hance work performance in your paying job. It's easy to say “no,” but you know
that nothing of real value is easy. If asked, take a deep sip of Miracle Gro® and
say YES.

Our board has selected two outstanding nonprofits for our ER for PR project:
Habitat for Humanity of Marion County and ARC Marion (Advocacy Resource
Center). Now all we need are volunteers to review the requests — general assis-
tance with publicity — and work with these organizations to provide the help.

Beyond that, your chapter has partnered with the Ocala/Marion County Cham-
ber of Commerce to offer much-needed public relations advice to small business
and nonprofit business owners. Ask a PR Pro will feature roundtable discussions
on media relations, crisis communication, marketing, event planning and ROl -
you name it. This provides great exposure for the chapter and for you as a profes-
sional. If you have an idea for one of the tables, let us know. Again, this is your
chance to say YES, spend just an hour or so talking about what you do every day,
and really make a difference. Ask a PR Pro takes place Tuesday, June 14 at
11:30 a.m. at the Chamber. Contact me if you'd like to participate; don't be sur-
prised if | contact you!

Last, but certainly not least: If you haven’t submitted a nomination for Communi-
cator of the Year, please do so. The deadline is May 20 and the nomination infor-
mation and form can be found on our website. You may nominate an Individual or
Institution or both. The candidate(s) may belong to FPRA/Ocala or not.

The quality and esteem of our nominees and award winners reflects well on our
chapter; Communicator of the Year not only raises public awareness about who
we are and what we do, but raises respect for our profession as well. Do not miss
this opportunity to recognize a great communicator.
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ER FOR PR COMMUNITY m Habitat
SERVICE PPROJECT .
Your FPRA Ocala Chapter will come to the rescue
of two non-profit organizations in need of “PR emer-
gency services” as our annual community service HM ﬁ F
project. Habitat for Humanity and ARC Marion have
asked for help with branding and name recognition.

for Humanity

alping Pacpin Divalap Thuse dbshtiss Sines 1958 .

The ACES group has agreed to help organize this project but is still in much
need of some volunteers and assistance. You can get involved by donating your
PR skills to the project! To help with this effort, contact Ryan Gerds, APR, at ry-
angerds@mrhs.org.
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