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TUESDAY, September 14, 2010 -- FOR IMMEDIATE RELEASE
Jenifer Lowe, Communications Director
Phone: (352) 843-3823  Fax: (352) 369-6744
Email: jlowe@marionso.com 
“Reality Check: Using PR and digital media to reap the rewards”

Ocala, FL. (September 14, 2010)--- The Ocala Chapter of the Florida Public Relations Association will hold its monthly professional development luncheon at the Ocala Hilton on State Road 200 at 11:30 a.m. Friday, September 17.  The featured speaker is Heidi Otway, APR, of Salter>Mitchell, a Tallahassee-based public relations, social marketing and behavior change firm. Salter>Mitchell’s weLiveFit campaign to help Tallahassee families shape up their finances won the prestigious Dick Pope All Florida Golden Image Award, recognized as the top PR program in the state. In presenting the weLiveFit case study, Heidi will discuss integrated use of public relations and how digital media create ideas that sell themselves and focus on the bottom behavioral line: change. 

The Ocala Chapter invites all interested public relations practitioners to the monthly professional development luncheon entitled “Reality Check: Using PR and digital media to reap the rewards.”  The cost is $20 for members and $25 for non-members.  Please RSVP by visiting our Website, www.fpraocala.org, and make your reservation using PayPal. 
FPRA is dedicated to developing public relations practitioners, who, through ethical and standardized practices, enhance the public relations profession in Florida. FPRA is comprised of 15 professional and ten student chapters throughout the state, providing professional development, networking and professional recognition opportunities.

The Ocala FPRA Chapter, www.fpraocala.org, was established in 1980.  Members and guests meet the third Friday of each month at 11:30 a.m. at the Ocala Hilton on SR 200.  
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